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ABSTRACT
The information-technological revolution has resulted in new forms of connection and
communication among people. The development of new technologies has led, among
other things, to the development of applications known as social networks, which allow
people to interact quickly and exchange information. Social networks are widely available
to the general public, which makes them a powerful social media. The communication
role of social networks is particularly interesting in multiethnic and multilingual areas
such as Vojvodina. This paper analyzes the use of language on social networks within
one minority group in Vojvodina. For this purpose, 233 members of the Slovak ethnic
minority were surveyed. The research showed that the Slovaks in Vojvodina use their
native language on social networks primarily in communication with members of their
ethnicity.
Keywords: Internet, Slovaks, social media, communication, ethnic groups.
INTRODUCTION
Communication, socializing and acquiring new acquaintances in the 21st century has
never been easier or quicker, thanks to the Internet. Social networks have become a kind
of personal online diary or scrapbook. However, instead ending up in a notebook,
thoughts, photos, individual statuses end up on the Internet. And just like in real diaries,
by scrolling the mouse down you can see all the activities on a social network. That is
precisely one of the reasons why Facebook, Twitter and similar websites became the
phenomena of the global era, and not a transitory pastime.
A brief definition explains globalization as a rapidly growing network of interconnections
and interdependencies which characterize the life of a modern society [1]. New forms of
communication culture enable better quality of connection, faster dynamics of exchange
development, and interdependence. Of all the forms of globalization, the cultural is the
one that people perceive everyday and the one which is most visible. However, other
dimensions, including political and economic, that, although less noticeable, do not
necessarily have less influence on our experience, must be taken into consideration [2].
Globalization can thus be seen as an integrative and interactive communication process,
much of which takes place in the virtual space of new media. In the process of spreading
knowledge, sharing ideas and technology, ethnic, cultural, linguistic, religious, political
and many other barriers fall.
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Media such as satellite television, the Internet, computers and mobile phones are among
the primary forces behind the process of restructuring social and cultural geography [3].
New media comprise a technology and communication platform that ensures that the
globalization process takes place. Friedman compares the media to a general knowledge
store, and explains the platform itself as one of the agents of the new leveled world [4].
In this process, the Internet plays a primary role. Internet sites represent the new area
which is used for expressing and representing personal and cultural identity. Using the
Internet for the purpose of practicing social communication enables people to acquire new
knowledge, rehabilitate quickly, eliminate the feeling of being rejected, especially those
less wealthy. It also promotes the overall feeling of complacency and progression. Older
people involved in online communities remain healthy and satisfied for a longer period
of time [5].
COMMUNICATION ROLE OF SOCIAL NETWORKS
What social networks differs from other forms of computer communication means is not
solely connecting, networking with less known or unknown members of the system, but
the ability to make this form of communication interactive and accessible, visible to all
users of social networks.
The most popular social networks are: Facebook, Twitter, Instagram, WeChat, Snapchat,
MySpace, YouTube, VContact, Linkedin, Foursquare, SecondLife, ResearchGate,
Google+, Weibo.
A large number of authors emphasize the importance of the Internet and social networks
for the establishment of desirable group social interactions [6], [7], [8]. They consider
that the Internet and social networks contribute to the preservation of family ties, enable
easier and quicker inclusion in the new social environment, e.g. change of school or
relocation [9]. Everyone agrees that the benefits of social networks are particularly
apparent in the possibility of converging spatially distant people with the same or similar
interests, needs [10], [11-12], [13], [14]. Facebook and other social networks allow young
people to socialize with their friends, even when they are not able to meet up in real life
[15]. Facebook supports the maintenance of existing offline relationships and deepens
them [16]. The special value of social networks lies in the fact that they serve as platforms
for direct introductions and continuous socializing [17], to remove age constraints of its
actors, provide constant contact with remote network members, regardless of weather
conditions or some other organizational restrictions. Social network users contribute to
the community, making it more informative, more efficient, more meaningful and
diverse, providing good and timely information about the desired content, etc.
A new form of communication attracts users of all generations, the young as well as the
old. It is evident that there are more and more users every day all over the world, which
has encouraged many companies to use the popularity of social networks for their own
marketing purposes by offering their products and services in a new and different way.
Although there are differences between the numerous online social networking platforms,
it can be said that each of them, in essence, represents a simplified platform that allows
the user to personalize a certain space on the Internet in a short time and in a simple way.
These online platforms enable the creation of public or semi-public accounts, organizing
a list of other users with whom the users are connected and browsing their links, as well
as the links that other users make within a given online platform [18].
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Social networks have become a new space for expressing and presenting personal and
cultural identity. Therefore, a place for expression in the mother tongue, networking with
members of the same interests, aspirations, ethnicity or religion.
Slovaks from Vojvodina are often referred to as a phenomenon that has been resisting the
influences of a multiethnic environment for more than two and a half centuries. They are
the leaders when it comes to the preservation of tradition and developing new forms of
Slovak culture beyond the borders of the Slovak Republic. The identity of the Vojvodina
Slavs, with all its particularities and specificities, derives from the Slovak culture and
influence, which resulted from changes in the circumstances in which the community was
found at a certain historical moment.
Strengthening awareness of national affiliation is a result of changes in the social
structure, which results in an intensification of the relationship between the Slovakian
community and the country of origin and the inclusion of numerous individuals in public
social life. In this sense, there are numerous associations that deal with certain segments
of culture, which later become the most important bearers of the Slovakian-Vojvodinian
culture.
The association of the Slovaks had other goals than the preservation of cultural heritage.
They exist because the Slovaks want to belong to the time in which they live, to decide
on their position, to be equal, contemporary, informed, educated citizens of the country
in which they live, useful members of the society. In order to preserve their identity, they
want to print their own press and books, to educate themselves in their mother tongue, to
inform about the achievements of the time they live in. Information in the mother tongue
of the Slovaks in Vojvodina is realized through 16 printed media, a program on 14 radio
stations and a program of nine TV stations [19].
According to the last census (2011) [20],Vojvodina has 1,931,809 inhabitants, which
accounts for 21.56% of the total population of the Republic of Serbia. Vojvodina is
inhabited by more than 26 ethnic groups. Slovaks in Vojvodina constitute one of the larger
ethnic minorities of the population of the northern Serbian province with the population
of 50,321 (2.60%).
METHODOLOGY
The research was conducted in the area of Vojvodina, among members of the Slovak
national minority. In order to obtain the data on the way of communicating on social
media and the usage of mother tongue, A survey of the attitudes of members of the Slovak
national minority in Vojvodina on the use of social networks was conducted.
The instrument used for the research is a non-standardized questionnaire created by the
authors/researchers themselves. The questionnaire consisted of 13 questions. It was
written in Serbian and distributed electronically (Facebook, Gmail, Yahoo mail). The
research was conducted from September3rd, 2018 to Septemer 16th, 2018. A total of 233
completed questionnaires were collected.
RESULTS AND DISCUSSION
The first three questions in the questionnaire were related to the socio-demographic
characteristics of the respondents. In the demographic structure of the sample, women are
dominant (56%) compared to men (44%). The most represented were respondents aged
18-29 (49%), followed by respondents in the age category 30-49 years (41%), while the
lowest number of respondents were in the age category of 50 years or more (10%).
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Regarding the education of the respondents, the largest part of the sample consisted of
respondents who graduated from college or university (57%), followed by respondents
who graduated from high school (38%), while the smallest number of respondents
finished primary school only (5%).
The group of questions that followed was aimed at finding a response concerning
behavior on social networks, i.e. how often and for what purpose respondents use social
networks. Most respondents, 84% said they often use social networks. They are followed
by occasional users of social networks (8%) and those who use them rarely (8%).
When it comes to social networks most used by respondents, Facebook occupies the first
place. Even 70% of respondents use this social network, which is in line with some
previous research [21].
Already in September 2006, Facebook became available to every user over thirteen years
old who has an open electronic account on any server. Facebook has provided easy and
simple online communication to a community that already existed in real, the so-called,
offline world. He gathered micro-communities which, initially, were interconnected in
terms of geography and interests, which made this social network extremely popular.
Instagram is used on a far smaller scale, around 30%. This share is also confirmed by
some earlier research [22]. However, Instagram has a double-digit growth among the
younger population, according to research by the online market in 2017, which is a great
success if it is known to be established only in 2010. What attracts young people to the
application are "stories", i.e. video messages that are visible to followers for 24 hours.
Although the offered responses were Twitter, MySpace, Vkontakte, LinkedIn, as well as
the ability to subscribe to another social network, only the two previously listed were
found in the most frequently used list. However, this does not mean that individuals do
not use more social networks at the same time.
The most common reason for using social networks is communication with friends (55%),
entertainment (40%) and business (5%).
Slovak
13%

English
6%

Serbian
81%

Figure 1. Which language do you usually use in
order to communicate on social networks?

Serbian
14%

Slovak
86%

Figure 2. Which language do you usually use in
order to communicate with members of your
ethnic group on social networks?

Of particular interest was the knowledge of the use of languages on social networks.
When asked which language they most often use in order to communicate on social
networks, the majority of respondents said that it was the Serbian language (81%) (Figure
1). About 13% of respondents use Slovak language in daily communication on social
networks. Interestingly, about 6% of respondents use English. Although, English is learnt
from the first grade of elementary school and represents the most common language on
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the Internet, it is nevertheless unexpected for this language to be used among the
Slovakian population in Vojvodina.
When asked which language they most often use in order to communicate on social
networks with members of their ethnic group, as many as 86% of respondents said they
communicate with one another in their mother tongue. The remaining 14% of respondents
communicate in Serbian (Figure 2). A large share of users who use Slovakian mother
tongue in their communication on social networks reflects multilingualism and
multiculturalism that has been cultivated for years on the territory of Vojvodina. Citizens
in AP Vojvodina are equal in exercising their rights, regardless of race, sex, nationality,
social origin, birth, religion, political or other belief, property, culture and language.
Further analyzes reveal some more details of behavior on social networks. The content
on social networks is most often navigated in Serbian (63%), followed by English (21%),
and native Slovak language (16%) (Figure 3). About 70% of the respondents monitor the
content on social networks from their home country, and as many as 81% of respondents
establish contacts with residents from Slovakia through social networks (Figure 4).
Maintaining contact with the country of origin certainly positively influences the
preservation of the national identity, the tradition and language of the Slovaks in
Vojvodina.

English
21%
Serbian
63%

No
30%

Slovak
16%

Figure 3. Which language do you most
frequently use in order to browse through social
networking content?

Yes
70%

Figure 4. Do you track content
on social networks of your home country?

English
13%
English
24%
Serbian
54%

Slovak
33%

Figure 5. Which language you often use when
writing your personal announcements?

Serbian
63%

Slovak
13%

Figure 6. Which language you most often
use when you look for certain groups,
pages, statuses/announcements
(depending on the network)?
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When it comes to advertising on social networks in the form of statuses and personal
announcements, slightly more than a half of the respondents (54%) use the Serbian
language for this purpose (Figure 5). This is perhaps the easiest way for everyone to
understand them. A slightly smaller number of respondents (33%) do this in their native
language, and only 13% of the respondents use the English language when writing
personal announcements.
When it comes to browsing groups and pages on social networks, similar ratio was found.
About 63% of the respondents perform their searches in the Serbian language. The
English language is used by 24% of respondents, while 13% of them use their mother
tongue for this purpose (Figure 6). While browsing the social networks, the English
language is used more often due to the interest differences but also the desire to get more
search results.
The importance of national and ethnic in preserving the language and identity of
minorities is immense. Vojvodina, as a historical province and a special economic,
geographic and cultural entity, in which the citizens of all faiths, nationalities and
ethnicities lived and live, traditionally presents an example of civic and national tolerance
that were not significantly disturbed even during difficult moments of history, when the
countries to which it belonged confronted each other. For many years, in Vojvodina there
were no problems between the majority and minorities, according to the ethnic criterion,
because simply - majority did not exist. When in the recent history, an ethnic majority
was created by the occupation of the former states, thanks to the constitutional treaty and
historical habits, this relationship did not provoke conflicts and greater tension.
CONCLUSION
Despite the fact that other cultural influences are being mixed with the help of new media,
on an everyday basis, there is a higher level of awareness of the existence of other and
different cultures, and therefore insights into the particularity of one's own cultural
identity. Along with this process of cultural exchange, which is lowered to the level of
communication between individual users of new social media, comes a creation of a
general, global cultural entity in which there is no place for separating acquaintances from
strangers and neighbors from foreigners.
By communicating through global social networks, a new dimension of human right to
freedom of speech has been created, due to the fact that traditional obstacles, spatial and
temporal ones are lost. New information technologies allow every individual the right to
access to the computer network. What makes the world of social networks different and
incomprehensible is precisely that rebellious freedom and the possibility of a different
one. Because, what else would attract hundreds of millions of users to sign up and create
their own account. In other words, people voted primarily for a new idea and possibility,
not excluding psychological, sociological or cultural aspects.
Social networks have emerged as the need of a modern man for constant communication
in the lack of free time. They have changed the way we talk, wish happy birthdays, choose
partners or politicians to vote for. In a world which is always in a hurry, communication
is reduced to quick messages, and direct human contact is replaced with messages on the
screen. Taking care of your mother tongue is a way of demonstrating awareness of your
own identity. The Slovaks in Vojvodina try to preserve their language, even when
communicating on social networks. As the research showed, Slovaks in Vojvodina use
their mother tongue primarily in communication with members of their ethnicity. Since
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the young people comprise the biggest share in the sample, it seems that they are on the
right path to preserve their national identity through language preservation.
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